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A. Elect a Pro-Life Congressman? 
B. Picket an Abortion Clinic? 
C. Talk to Those Most Vulnerable? 

Answer:  C—Talk to women and men who are most vulnerable to abortion. 
 

According to the Alan Guttmacher Institute (AGI), the research arm for Planned Parenthood, 52% of all abortions are 
committed by women under the age of 25.  We know where many of these young women reside. They reside on US  
university campuses.  That is why the Center for Bio-Ethical Reform (CBR) takes its pro-life outreach, the Genocide 
Awareness Project (GAP), to college campuses.  Every time we display our exhibit we save babies from abortion.  Read 
this powerful testimony from a Crisis Pregnancy Director regarding GAP: 
 

Two weeks after [CBR] left campus, a total of twenty-six girls have come into our office to have a pregnancy test 
and we are sure that five of the girls were pro-abortion and changed their minds as a result of your [GAP]  
display.  They were fussing about the vivid pictures but admitted that these pictures changed their minds about  
abortion. Three other girls were undecided about what their decision would be until we offered our alternative.   
All three were pregnant and will parent their babies.   
 

-Pat Job, director of the Pregnancy Support Center of Knoxville, TN 

This spring CBR will take our campus outreach to several Midwest universities including the University of Pittsburgh, 
Ohio State University, and Indiana-Purdue University at Fort Wayne.  Over 100,000 students and faculty will see  
abortion for the first time. Also, dozens of women facing a crisis pregnancy will likely come by the display. 
 

PLEASE  SEND CBR MIDWEST A GIFT TO FUND THE SPRING 2009 GENOCIDE AWARENESS PROJECT 
 

Some wonder whether CBR’s abortion pictures save lives or just upset people.  Judge for yourself below: 
 

A student approached me at the GAP display at Kent State University and said she just learned 5 days ago that she 
was 6 weeks pregnant.  She said her roommate told her GAP was on campus and she purposely sought us out.  She 
said the father wanted her to have an abortion and that he would leave her if she did not get an abortion. After  
seeing the development of a fetus at 6 weeks her words were "That's what my baby looks like?"  She seemed in awe 
of prenatal development. She decided to keep her baby.  - Mariane Bowles, GAP team member 
 

This women sought us out!  She was drawn to us, not offended by our abortion pictures.  She needed to see abortion to 
help make a decision for life.  By God’s grace, we were there for her.  But there are thousands of women who need to see 
abortion in order to prevent them from making the irreversible decision to kill their baby.  Please help us show the truth.  

The child  pictured in the center frame was one the 
babies saved by CBR at the University of Tennessee! 

CBR’s  
campus exhibit 
is staffed by 
young people 
trained to  
create dialogue 
with students 
who support  
abortion and 
are abortion 
minded. 



The cost to bring GAP to these universities this spring is $30,0000. 
 

Historically, GAP has relied solely on large still photos of aborted fetuses to create the debate.  Still photos are very effec-
tive.  However, video is even more powerful.  If a picture is worth a thousand words.  Then video is worth a million words!   
 

Read this comment about CBR’s abortion video—”Choice Blues.” 
 

I’m a 13 year old and when I’m at school I hear that there’s nothing wrong with it [abortion] but when I saw the 
video on AbortionNO.org  I couldn’t stop crying and  I want to do something to stop it! 
– 13 year old from Quincy, Illinois 

 

Fr. Frank Pavonne, of Priests for Life, has stated correctly that America “needs to see abortion in order reject abortion.” If 
the mainstream news media: CNN, FOX News, NBC, etc would broadcast CBR’s “Choice Blues” on national TV America 
would be a very different place.  But since the media is part of the cover up WE must show America what abortion is.  In 
order to increase our life saving efforts on college campuses we want to feature our abortion video in our presentation.  
Currently, in order to view our abortion video students must be in search of information on abortion on the web.  In other 
words it is consensual.  Consensual methods are less effective than non consensual methods.  Putting video in GAP makes 
abortion virtually impossible to ignore or trivialize.  Including video in our display will improve our outreach.  We need 
your help to purchase two large screen outdoor televisions.   
 

TWO LARGE SCREEN OUTDOOR TELEVISIONS FOR GAP WILL COST CBR MID WEST $12,000.  PLEASE 
SEND YOUR GIFT TODAY SO WE CAN SAVE EVEN MORE BABIES THAN EVER B EFORE! 

 

Imagine—CBR’s graphic abortion video playing all day long on a huge screen TV in the busiest traffic area of a college 
campus.  More babies would be saved.  It would be a life changer for many university students.  
 

CBR is committed to save babies whoever may occupy the White House. The truth is, after thirty six long years, “we have 
not grown weary in doing good.”  We will never give up as long as babies are dying.  It is unlikely we will outlaw abortion 
anytime soon.  However, CBR will continue to be a prophetic voice to the nation, the Church, and parents who are  
vulnerable.  
 
YOUR GIFT OF $1000, $500, $250, $100, OR $50 WILL HELP US UTILIZE OUR MOST EFFECTIVE VISUAL 
TOOL—ABORTION VIDEO—ON UNIVERSITY CAMPUSES 
 

This has never been tried before.  CBR is a research and development organization that never settles for the status quo.  By 
God’s grace this spring CBR will display the Genocide Awareness Project (GAP) complete with video.  This will usher in 
a new era in pro-life college outreach.  As effective as GAP has been, we always strive to be even more effective.  The  
babies, and their parents deserve nothing less.   
 

Warmly for Life, 

 
 

 

Mark Harrington, Executive Director, CBR Midwest 
 

I just received an email from a 20 year old young man who wrote, “By watching a video of an abortion really made me 
question what is involved.  The video has made me think differently and I support your mission to educate people on the 
reality of abortion.”   
 

Please help us take our abortion video from the our website to universities all across America. 

Our pro-life campus outreach is about to get an upgrade.  Often nothing short of showing abortions in progress 
(left), and aborted fetal remains (right) are sufficient to convince skeptical young people that abortion is evil. 


